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BEASLEY MEDIA GROUP’S B98.7’S HUSBAND & WIFE SHOW HOSTS
CHADD AND KRISTI THOMAS CELEBRATE NATIONAL DO SOMETHING
NICE DAY WITH PATIENTS AT TAMPA GENERAL HOSPITAL

Tampa, FL (10/5/17): Beasley Media Group, Inc., a subsidiary of Beasley Broadcast Group, Inc. (NASDAQ:
BBGl) announces in honor of National Do Something Nice Day, B98.7 husband and wife Morning Show Hosts
Chadd and Kristi Thomas delivered goodie baskets and sweet treats today (October 5, 2017) to patients under-
going cancer operations and cancer treatments at Tampa General Hospital.

“The goody bags were filled with essentials that we both remember were so important when our own mothers
were both undergoing cancer treatments, like warm fuzzy socks, lotions, water bottles, food certificates and
more,’ said Kristi.

The visit to Tampa General Hospital also shined a spotlight Breast Cancer Awareness month. Kristi lost her
mother to the disease and Chadd’s mom is both a breast cancer and colon cancer survivor.

It was part of the duo’s #bnice initiative, which was created to pay it forward, to do random acts of kindness in
the community and to spotlight others who do good deeds.

In addition, Kristi and Chadd have also delivered much needed goods to The Spring of Tampa Bay and provided
food and treats to Pasco County Firefighters who were battling wildfires and to the Linemen and women who
were working hard to restore power after Hurricane Irma, amongst other things.

This year marks the duo’s 17th anniversary as morning show hosts in Tampa Bay. They always have and will
continue to be committed to giving back to the community and spreading positivity.

About Beasley Media Group:

Beasley Media Group, Inc. is a subsidiary of Beasley Broadcast Group, Inc., which owns and operates 63
stations (45 FM and 18 AM) in 15 large and mid-size markets in the United States. Approximately 19 million
consumers listen to Beasley radio stations weekly over-the-air, online, on smartphones and tablets and engage
with the Company’s brands and personalities through digital platforms such as Facebook, Twitter, text, apps and
email. For more information, please visit www.bbgi.com.
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