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WMGK-FM’S JOHN DEBELLA RAISES OVER $154,000 FOR LOCAL VETERANS

Bala Cynwyd, PA (June 19, 2017): Beasley Media Group, Inc., a subsidiary of Beasley Broadcast Group,
Inc. (NASDAQ: BBGI) proudly announces 102.9 WMGK-FM’s 11th Annual John DeBella Veterans Radiothon
raised over $154,000 to benefit local veterans via the Veterans Multi-Service Center (VMC). The VMC’s
mission is to provide services, programs, opportunities and advancement to veterans.

“Once again our incredible listeners and generous sponsors proved that supporting our brave veterans is
as important to them as it is to the WMGK staff,” said DeBella.“We are honored to be able to serve and pay
tribute to them with this annual event.”

Philadelphia Mayor, Jim Kenney, appeared live on-air on Friday, June 16th, to show his support and
encourage listeners to make donations. In addition, rock stars including The Eagles’ Joe Walsh, The Who,
Lynyrd Skynyrd and Peter Frampton, donated items that were used in a series of eBay auctions that
occurred in conjunction with the Radiothon.

John DeBella’s wife, Lisa, along with an anonymous donor, also made a significant contribution to this
year’s Radiothon. They pledged to match every $100 contribution made, resulting in a donation of
$30,000.... which was made in the memory of Lisa’s father, decorated World War Il veteran, Harold Kapp.

WMGK advertisers also showed their generosity. Large donations came in from Certainteed, American
Standard, Delaware Valley University, Golden Nugget Casino and Hotel, Always Best Care Philly and Dela-
ware, Creamery Tire, Keswick Cycle, Hyundai of Turnersville, UFCW Local 1776, Horizon Services, and
Norristown Chrysler Dodge Jeep & Ram.

About Beasley Media Group:

Beasley Media Group, Inc. is a subsidiary of Beasley Broadcast Group, Inc., which owns and operates 63
stations (45 FM and 18 AM) in 15 large and mid-size markets in the United States. Approximately 19 million
consumers listen to Beasley radio stations weekly over-the-air, online, on smartphones and tablets and
engage with the Company’s brands and personalities through digital platforms such as Facebook, Twitter,
text, apps and email. For more information, please visit www.bbgi.com.



