
SPONSORSHIP 



Campaign Overview 
Southeastern Aesthetic Surgery teamed up with Kicks 99 to sponsor the ultimate 
Mother’s Day Giveaway. The giveaway sent one listener and their mom on a flyaway to 
see Luke Bryan perform in Nashville this summer. Users entered the contest by 
answering a poll from Southeastern Aesthetic Surgery. The advertiser gained valuable 
insight into what procedures Kicks 99 listeners were most interested in. The campaign 
saw impressive open and engagement rates, as well as earned over 600 unique email 
leads. 

Insights 
• Advertisers can benefit from the relationships that 

stations have with their listeners by sponsoring a station 
contest or promotion.  

• Having a poll as the entry point into a contest increases 
the amount of responses an advertiser will receive 

Case Study: Contest Sponsorship 



Campaign Overview 
KIND was giving away a prize package to MusicFestNW, a concert that was promoted 
and sponsored by a non-interactive radio station in conjunction with KIND. KIND 
specifically placed this buy on a competitor station because of its interactive radio 
capabilities. In addition to the pre-concert contest, KIND ran a scratch and win promotion 
to drive in-booth visits during the concert. The on-site event promotion and short run time 
of the pre-event contest generated high engagement and open rates.  

Insights 
• On-site promotions provide incentive for users to attend 

and creates brand awareness and easy access during 
the event 

• Pairing an on-air promotion with an interactive ad can 
turn listeners into solid remarketing leads 

Case Study: Contest Sponsorship 



Case Study: Event Sponsorship 
Event Flyer Campaign Overview 

To promote their app, one of our San Jose 
partners ran a campaign for their seasonal 
holiday event. The event was pre-promoted 
on-air and in app.  
 
The station partnered with a local shopping 
center to create a sponsorship giveaway 
using a scratch off that was geo-locked to the 
event grounds. The grand prize was a 
weekend getaway at a popular shopping and 
dining area along with other, smaller prizes: 
 
• Gift cards to popular local restaurants 
• Tickets to upcoming holiday events 
• Station holiday CD 
 
The station employed on-air mentions prior to 
the event. During the event the MC 
announced how to download the app and 
enter the contests every hour throughout the 
four hour event. Additionally, station reps 
handed out flyers promoting the app and the 
giveaways.  
 



Case Study: Event Sponsorship (cont’d) 

Results: 

Insights 
• Offering exclusive products or promotions to event 

goers increases app downloads and engagements 
• Promotion before, during and post event increases app 

awareness, downloads and active users 
• Interactive promotions like the scratch-off provides a 

fun, new way for users to engage with your 
station/brand 
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