
RETAIL 



Insights 
• Content with an older demographic and age-gating 

requirements performs very well and ensures the 
advertiser is reaching the correct audience. 

• Scratch off games are a great way to not only engage 
users, but collect solid leads. 

Campaign Overview 
Mega Vape retail store ran a two month long campaign in San Antonio across seven of 
our partner stations. The company leveraged the scratch off feature, and age-gated the 
campaign to users over the age of 18, since the company was marketing their e-cigarette 
refill juice. The retailer gave away a grand prize of a $100 gift card to the store as well as 
smaller prizes like a $3 off coupon. The campaign produced nearly 1,600 unique email 
leads and 1,900 game plays.  

Case Study: Retailer 



Insights 
• Running relevant images and messaging increases 

engagement from the audience 
• Contesting is a great way to gather leads during a 

campaign with a shorter run time 

Campaign Overview 
Over the holidays, New Seasons Market ran a campaign promoting their products and 
holiday offerings. The campaign included giveaways and information about their holiday 
offerings. The campaign generated 450+ unique email leads over the seven week 
campaign. 

Case Study: Retail 



Insights 
• Using a video is an engaging and easy way to 

showcase your product to a new audience 
• Matching your on-air commercial with a digital 

companion ad is another way to reinforce your retail 
message 

Campaign Overview 
TRIbella Wine Aerators ran a three month campaign with our Portland partners. The 
campaign consisted of a weekly giveaway. The ad included a video with more information 
about the product. The campaign was spot matched with their on-air commercial on both 
stations. TRIbella received more than 400 unique leads and 445 video views over the 
twelve weeks. The success of the campaign led to a renewal. 

Case Study: Retail 



Insights 
• Even a new station with smaller MAUs can provide 

strong campaign results for advertisers 
• Pairing your branded contest with a simple tap to call 

entry point creates a fun and positive user experience 

Campaign Overview 
Vita Coco launched an advertisement campaign with our new Louisville station partner to 
promote a Maroon 5 Meet & Greet giveaway at the local grocery store. The station had 
just launched their app and had a monthly active user base of only 1,000. The campaign 
had incredibly high open and engagement rates. The station sent security to the grocery 
store to keep tabs on the line that started forming three days out from the meet & greet 
event. 

Case Study: Retail 



Case Study: Retail 
Campaign Overview 
Nature's Pet NW 21st Ave was an incredible campaign that was able to garner massive 
amounts of interest and numbers during its 3.5 month run. Both promotions across this 
campaign reached a large portion of the app audience with over 186,000 impressions. 
Open and engagement rates were impressive for both promotions, but the gift card 
contest performed better with nearly a 4% open rate and a 43% engagement rate.  

Insights 
• Offer users something that resonates well and can only 

be obtained by engaging on the app 
• Small incentives that users appreciate can help 

massively increase your email database 



Case Study: Retail 
Campaign Overview 
A furniture retailer ran a five week campaign across five stations. The campaign 
consisted of three different executions – two of which redirected users to the Furniture 
Dudes website, while the other drove calls to the retailer. All executions saw similar open 
rates, but engagement rates were higher for the website redirect ads that led users to 
view new and current inventory. 

Insights 
• Running a call ad type ensures an advertiser receives 

qualified leads 
• Mixing up the messaging, calls to action and imagery is a 

great way to keep users engaged in your brand and 
content 

• Interactive radio campaigns provide users a simple way to 
    



Case Study: Retail (Talk Back) 
Campaign Overview 
A jeweler in Oregon ran a huge promotion to give one lucky winner a $100K wedding. To 
promote the contest, the advertiser asked Live 95.5 listeners: “What’s in your $100,000 
wedding?” App users submitted their answers using the interactive talk back feature. The 
advertiser then utilized some of the answers and incorporated them into their on-air 
spots. Listeners could enter the contest through the app or through the station’s website. 
 
Programming Spot Examples: 
 

Insights 
• Advertisers can use an app’s talk back feature to gather 

and make use of user audio, feedback and insights 
• The Talk Back feature is a great way to collect qualified 

leads from interested consumers 












Case Study: Retail 
Campaign Overview 
During the three weeks leading up to the 4th of July, a local Portland Fireworks retailer ran 
an interactive radio spot campaign to promote their inventory. Three ads promoting a 
sale, giveaway and store inventory drove high engagement and provided solid leads for 
remarketing purposes. 

Insights 
• Timely and relevant content will peak the interest of 

users resulting in high engagement rates 
• Providing multiple offers with “tap to email” functionality 

can provide advertisers with qualified leads for 
remarketing purposes 



Case Study: Retail 
Campaign Overview 
A new drink company ran a two-week campaign on a local AAA station offering users a 
chance to win a years supply of their product. The purpose of the campaign was to 
expand brand awareness and capture email addresses. The campaign generated open 
rates four times higher than other promotions running at the same time.  

Insights 
• Providing an incentive offer or product giveaway is a 

great way to gain brand exposure and receive high 
engagement rates 

• Shorter run times keeps content fresh and prevents the 
user base from getting “ad-fatigue” 



Case Study: Retail 
Campaign Overview 
Clip Radio and Hydro Flask formed a partnership for the May launch of the updated Clip 
Radio app in Portland. In exchange for featured Clip promotions across all partner and 
non-partner stations, Hydro Flask provided 68 flasks for Clip Radio to use as giveaways. 
The campaign ran for a total of 5 week, starting April 2014 and ending June 2014. Hydro 
Flask provided the following offers: 
• 10% off promo code 
• Free Shipping promo code 
• 10 32 oz. Flask Giveaway 
• 6 Beer Growler Giveaway – new product 
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